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LARGEST

EVENT IN THE WORLD

FENATRAN is the main event for the entire road freight transport segment in Latin
America. It is a complete showcase of integrated solutions for the entire chain.

Represented by 100% of truck manufacturers, it brings together the main buyers in
the sector. It is the only place where participants can discover new suppliers,
compare and experience the latest in the field of trucks, implements, tools and
safety systems.
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O P I N I O N O F !! The 22nd edition of FENATRAN was a milestone in the resumption of the sector. "We registered many
visitors over the days of the fair and the atmosphere at the event was very positive. Some of our associates
informed us that they needed to bring more salesperson to the booths and others achieved the goal for the
year. This is a fantastic information, as it does not there is a purchase of commercial vehicles if there is no

good expectation with the country's economy. And this FENATRAN showed us that those responsible for
carrying a large part of Brazil's GDP are confident and optimistic for the future ”. ,,

Luiz Carlos Moraes
ANFAVEA (National Association of Motor Vehicle Manufacturers) President

! The greatness of the event was not just its size, the beauty of the stands or the extraordinary audience. “The biggest attraction was
the significant number of businesses generated. The transporters came willing to buy and bought a lot. The conclusion was practically
the same: delighted with the beauty of the event, but what was most exciting was the opportunity to do great deals®. , ,

Urubatan Helou
Vice President of NTC&Logistica

!! “FENATRAN 2019 is being a great success for the road implements business and will greatly
help our loss recovery process*. , ,

Norberto Fabris
President of the National Association of Road Implements Manufacturers (Anfir)



O P I N I O N O F !! Sales exceeded expectations and the potential to receive customers was more than achieved, much better than the

previous edition. "We introduced gas trucks, with sales opening on the first day and we achieved more than ten sales.
This means a great response that customers have given us, and we can say that the gas truck is indeed feasible for Brazil.
Our idea is to lead the transport systems to be more sustainable. In the service area it was successful, more than a
thousand maintenance programs, and what proves that the complete solution of the brand in product, service and the
financial alternative are the ideal for the customer. At the fair, we launched the premium, flexible maintenance program
that reduces maintenance costs by 25%, which generated a success and customers received this program very well. We
exceeded expectations and ended the year with a lot of optimism ".

Silvio Munhoz
Scania Commercial Director

!! The result expected by Volvo is approximately double that recorded in the previous edition of the fair, held in October 2017. “In addition to an
important moment to be able to launch new products and services and present new transport technologies, FENATRAN has always been a
business event for Volvo. And this year we felt an even greater optimism from customers, who are seeing positive signs in the transport market
and decided to invest to renew their fleets”. By 9 pm on Friday, the |8th, it is estimated that more than 10,000 people visited the Volvo stand,
including customers and visitors in general. , ,

Alcides Cavalcanti
Commercial Director of Volvo Trucks in Brazil

Has estimated to end his participation in FENATRAN 2019 with more than BRLI billion in business, adding to the sale of
trucks, maintenance plans and financial services, such as insurance and consortium. "We hope to reach another sales record,
with the largest turnover ever achieved by Volvo in the entire history of FENATRAN". , ,

Wilson Lirmann
Volvo Latin America Group President
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O P I N I O N O F !! The manufacturer went to Fenatran with the aim of starting a new era in Brazilian cargo transportation. “With a lot of

technology, innovation and connectivity, we launched the Novo Actros, the first truck without external mirrors in Brazil and the
first digital in the market. At the fair, we also present the Nova Sprinter, a vehicle ahead of its time. With all these news, we
realized that our stand was one of the most visited during the event. In five days, we received over a thousand customers from
all regions of Brazil and also groups from Latin America, Africa and the Middle East. In addition to going to the stand, these
groups also visited our factory in Sdo Bernardo do Campo (State of Sdo Paulo). All of these visits generated good business that
exceeded our expectations. To give you an idea, there were times when all the meeting rooms at the stand were completely full
of customers, which means a strong interest in our new products. And it wasn't just truck and Sprinter negotiations, we realized
that customers were also interested in purchasing services to guarantee the profitability of their operations. We believe that
Fenatran 2019 was a milestone for the segment. And we hope that 2020 reflects the good results achieved during this year's
show”.

Roberto Leoncini , ,

Vice President of Sales and Marketing of Trucks and Buses at Mercedes-Benz Brazil

!! During the event, MAN presented |5 new models, including e-Delivery, automated Delivery and Delivery 4x4. “This was the best Fenatran of recent
times". Compared to the last edition, the movement of customers and those interested in getting deeper into products and services increased. “We
prepared a wonderful stand to receive everyone with greater care and attention, and we closed with a flourish on Friday with the above normal
movement, which brings us great appreciation". , ,

Ricardo Alouche
Vice President of Sales, Marketing and After Sales of Volkswagen Trucks and Buses

During the event, MAN presented |5 new models, including e-Delivery, automated Delivery and Delivery 4x4. “This was the best Fenatran of
!! recent times". Compared to the last edition, the movement of customers and those interested in getting deeper into products and services
increased. “We prepared a wonderful stand to receive everyone with greater care and attention, and we closed with a flourish on Friday with the
above normal movement, which brings us great appreciation". ,,

Ricardo Alouche
Vice President of Sales, Marketing and After Sales of Volkswagen Trucks and Buses



O P I N I O N O F The opportunity to present Total Solution at a fair like FENATRAN was extremely important. "The time was right for us
!! to celebrate our 100th anniversary in Brazil. We always work side by side with our customers and, therefore, offering

e

solutions tailored to their needs".

Eduardo Gualberto
Director of commercial tires unit at Goodyear Brazil

!! The importance that cargo transportation has in the country is instrumental to the strategy of the Peugeot and Citroen brands not
only in Brazil, but worldwide. "Therefore, our brands have always sought to deeply understand the needs of those who use these

vehicles on a daily basis, whether for cargo or passenger transportation. The participation of brands in FENATRAN was very

important to show our entire product spectrum. "Here we present the most complete and versatile range of commercial vehicles in

the Brazilian market, oriented to meet the expectations of all professionals in the transport sector".

Ana Theresa Borsari
Country manager of Peugeot and Citroén

FENATRAN is one of the biggest events in the sector. "For us it is a time when we can get closer to customers, show
our technologies and prospect new businesses. In 2019 we had an extremely positive fair, with excellent organization

1

and a number of visitors that surprised us. An audience always interested in new technologies and launches .

Amauri Parizoto
Commercial Director of FPT (lveco) Industrial for the South America
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THROUGH MODERN TOOLS AND ACTIONS WE
DELIVER EVEN MORE MEASURABLE AND EXCLUSIVE
I ' > RESULTS TO YOUR COMPANY. LEAD GENERATION,

CONNECTION, RELATIONSHIP IN A SIMPLE AND

PRODUCTIVE WAY. MORE EFFICIENCY IN YOUR
PARTICIPATION IN THE EVENT.

OF VISITORS RECEIVED OF VISITORS CONFIRM THAT THE
RECOMMENDATIONS RECOMMENDATIONS HELPED THE
NEGOTIATIONS

90% OF EXHIBITORS AGREE THAT THE
RECOMMENDATIONS HELPED THE
CONNECTIONS WITH VISITORS
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MAIN NEWS ABOUT THE NEW MOBILITY
OF PEOPLE AND CARGO.

The project was a great success at the 2018 Automobile

Showroom and now it was again presented at FENATRAN.

SPONSORING
BRANDS

Caminhdes HITEE]H] Cameany
6 nibus ELECTRIC
YAESTADAO  StartSeii vy
/_2‘ —.—
SieepBoll  SMov=:  MAESTRO



> EXPERIENCES THEVISITORS WHO
PARTICIPATED ARE

MAIN NEWS ABOUT THE NEW MOBILITY g B

OF PEOPLE AND CARGO.
The project was a great success at the 2018 Automobile
Showroom and now it was again presented at FENATRAN.

[ 1 L Sh
newmobility | 2o
2 ® @ Lo6IsTICS Experience

N




) EXPERIENCES

newmobility o=

o= ® LoGISTICS Experience

MAIN NEWS ABOUT THE NEW MOBILITY

OF PEOPLE AND CARGO.

The project was a great success at the 2018 Automobile
Showroom and now it was again presented at FENATRAN.

HYPERLOOS

TRANSPORTATION TECHNOLOGIES

The first Hyperloop TT transport capsule model in |:1 scale.
Visitors had the opportunity to experience the sensation of
traveling at the speed of sound through a virtual reality program.

StartSe:: N

StartSe, in partnership with New Mobility, brought StartSe Startup
Village to the fair. It is an inspiring project that brought together
startups with a broad portfolio of services, technological resources
and innovative solutions. All aimed at improving urban mobility,
transport and logistics. The expanded participation for stands was
available to StartUps, exposing solutions in a facilitated participation
model, such as: Startups with the capacity to add value in one of the
main sectors of the Brazilian economy.

CARGO BIKE

Electric bicycle without solder developed for small orders delivery.

The project is equipped with an electric motor developed in Brazil.
A track was installed in the arena for the public to perform test rides.
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Among the 1,096 startups linked to the theme
currently registered with 100 open startups, 55
startups were selected to participate in this
experiment with FENATRAN and have already
attracted 300 meeting requests from 80 leading
companies such as Scania Brasil, Madeirint, Enlog,
Volkswagen, Toyota, Cummins, Goodyear, Ford,
among others.
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Caminhdes The Future in Mation
Onibus

THE PUBLIC HAD THE EXPERIENCE OF PILOTING
SOME OF THE MOST CURRENT, COMFORTABLE
AND MODERN HEAVY AND LIGHT COMMERCIAL

VEHICLES AVAILABLE ON THE MARKET IN THE
EXTERNAL AREA OF SAO PAULO EXPO.
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> SIMULTANEOUS EVENTS

Parallel to FENATRAN 2019, MOVIMAT brought together the main
buyers in the industry and the distribution, wholesale, retail and e-

MOVI W % — ; : : .
MAT JJ5 — commerce sectors interested in products, services, solutions, content
& = and the latest in the market for the efficiency of their logistical
8( '__ . . .
Pl S intralogistic processes.

With the central theme “Smart Vehicles and Ways - '
The path to Sustainable Mobility”, the 28th edition of 1 <
the SAE BRASIL International Congress and ot
Exhibition on Mobility Technology took place
simultaneously with FENATRAN.
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Caminhao a gas tem custo mai
que diesel
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Eduardo Sodré

shopauto A primeira impressao passada pelo
caminhio movido a gis natural é o baixo nivel de
ruido. A segunda ¢ o cheiro no ar, oumelhor, a
sado no sistema de
escapamento, 0 gds torna-se praticamente

inodoro.

94 all T -

¥aESTADAQ Opiniso - Politica » Economia & Negdcias »

G@WESTRADAO

Novo Mercedes-Benz Sprinter
avanca em tecnologia

no Brasil e
ha do
Sprinter, apenas um ano depois de lan¢ada no

IAA 2018, o Saldo Internacional de Veiculos
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